Listening 

11th form 

So sit back and listen to the history of the Sony Walkman! 

Meanwhile, Sony staff members and students hired for the launch carried out various demonstrations of the product, including a young man and woman listening to a Walkman while riding on a tandem bicycle. All staff members and students wore Walkman T-shirts.

The journalists saw that the Walkman enabled people to listen to music of their choice, wherever and whenever they liked.

After the launch, young recruits walked around the busy Tokyo districts on Sundays, offering passersby the chance to listen to the Walkman. When people put on the headphones and listened, their skeptical expressions were replaced with ones of delight.
The popularity of the Walkman spread by word of mouth. It became a fashionable new way to enjoy music.

The plan had been to sell the Walkman worldwide. However, doubts about the name appeared and various other names were suggested. Plans were made to call it “Soundabout” in the United States, “Stowaway” in the United Kingdom and “Freestyle” in Sweden.

But when Mr Morita went on a business trip to Europe prior to its overseas launch, he met parents in both France and the United Kingdom who had been told by their children, “When you meet Mr Morita, please ask him where I can get a Walkman.” It seemed that many tourists who had visited Japan had taken a Walkman home with them and as a result the name was already known outside Japan. The name Walkman was easy to understand and had spread quickly.

In 1981, Walkman was listed in Le Petit Larousse, a well-known French dictionary, and in 1986 the name was included in the Oxford English Dictionary. Mr Morita said that nothing made him happier than the fact that Walkman had been accepted around the world as an English word.

The Walkman became a much loved product all over the world.

